
HumanLayer — 1-Page Sample Review
Synthetic demonstration for prospect review. All brands, statistics, and claims below are fictional.

BEFORE

How Content Marketing Drives Massive ROI for Your Business
In today's fast-paced digital landscape, it's important to note that content marketing has become an absolutely essential strategy for businesses
of all sizes. Studies show that companies investing in content marketing see up to 6x higher conversion rates compared to those that don't.
Furthermore, a recent survey revealed that 92% of marketers consider content their most valuable asset.

By leveraging cutting-edge SEO techniques and creating compelling, high-quality content, you can ensure your brand dominates search
rankings and drives unprecedented growth. Content marketing doesn't just generate leads — it guarantees long-term brand authority and
customer trust. The ROI speaks for itself.

AFTER

What Content Marketing Actually Does for Conversion Rates
Content marketing can be one of the more cost-effective ways to reach buyers who aren't ready to talk to sales yet. Some industry reports
suggest that consistent publishing correlates with higher conversion rates — though the exact lift varies widely depending on the niche,
audience, and how "conversion" is defined.

When the content matches what people are actually searching for, it tends to build familiarity over time. That's not the same as brand authority
— but it's a start. The real question isn't whether content works, but whether it works well enough for your specific market to justify the
investment.

RISK NOTES

# Issue found Risk type What we changed

1 "6x higher conversion rates" — no source, no
methodology, no date

Unsourced claim Replaced with directional language and flagged the stat for
client sourcing

2 "92% of marketers" — unattributed survey, no
sample size or year

Unsourced claim Removed entirely. If the client has a real source, it goes
back in with attribution

3 "guarantees long-term brand authority" —
absolute promise, no evidence

Overclaim Downgraded to "tends to build familiarity" — accurate,
defensible, no guarantee

4 "ensures your brand dominates search
rankings" — SEO promise

Overclaim
(SEO guarantee)

Removed. No ethical content service promises rankings

5 "In today's fast-paced digital landscape" +
"cutting-edge" + "leverage"

Filler / hype
language

Removed filler and hype. Replaced with specific, concrete
framing

HOW THE REVIEW WORKS

1. Editorial pass — same message, clearer language and tighter phrasing

2. Claim check — numbers and unsupported assertions flagged for sourcing

3. Risk scan — overclaims, guarantees, and sign-off issues caught before publication

4. Final delivery — reviewed draft plus clear risk notes

The goal is simple: your content reads well, says what it means, and creates less risk for your client's brand before publication.
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